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Competition and Consumer Commission’s (ACCC) second interim report of their 
Digital Platform Services Inquiry, which focused on app marketplaces.1 
 
At this point, many jurisdictions have already enacted legislative and regulatory 
reforms to help fix the broken mobile app ecosystem or, like Australia, are in the 
process of doing so. The regimes in different jurisdictions vary in their approach to 
suit their differing legal traditions, but it is remarkable how similar they are in 
substance. There is a great benefit in the disparate economies of the world moving 
forward together so that there can be a level playing field for innovative tech 
companies to thrive in a global market.  
 
In terms of what should be included in the industry codes or rules, or possibly in 
primary legislation, for that matter, CAF believes they should contain at least the 
following obligations and prohibitions that are necessary to address Apple’s and 
Google’s monopolistic behaviour in the mobile app ecosystem. These obligations 
and prohibitions reflect CAF’s “App Store Principles,”2 which aim to unlock the 
benefits of competition for consumers and ensure that app developers can compete 
in a fair environment: 
 

• Obligation to allow the use of alternative app distribution channels. 
Consumers must have a free choice in where they download apps—through 
the gatekeeper’s app store, a third-party app store or on a website. 
Gatekeepers must be barred from banning or otherwise impeding the use of 
third-party app stores and direct downloads, including through punishing 
fee structures. 

 
 
 

 
1 See, e.g., Australian Competition & Consumer Commission, Digital platform services inquiry: Interim report 
No. 2 – App marketplaces (Mar. 2021), 
https://www.accc.gov.au/system/files/Digital%20platform%20services%20inquiry%20-
%20March%202021%20interim%20report.pdf; UK Competition & Markets Authority, A new pro-competition 
regime for digital markets: Advice of the Digital Markets Taskforce (Dec. 2020), 
https://assets.publishing.service.gov.uk/media/5fce7567e90e07562f98286c/Digital Taskforce - Advice.pdf; 
Staff of Subcomm. on Antitrust, Commercial and Admin. L. of the H. Comm. on the Judiciary, 116th Cong., 
Investigation of Competition in Digital Markets (Oct. 2020), https://democrats-
judiciary.house.gov/uploadedfiles/competition in digital markets.pdf;  UK Competition & Markets Authority, 
Online platforms and digital advertising: Market study final report (1 July 2020), 
https://assets.publishing.service.gov.uk/media/5fa557668fa8f5788db46efc/Final report Digital ALT TEXT.pd
f; UK Competition & Markets Authority, Mobile ecosystems: Market study final report (10 June 2022),  
https://assets.publishing.service.gov.uk/media/63f61bc0d3bf7f62e8c34a02/Mobile_Ecosystems_Final_Report

amended 2.pdf;  Australian Government—The Treasury, Unlocking digital competition: Report of the Digital 
Competition Expert Panel (Mar. 2019), 
https://assets.publishing.service.gov.uk/media/5c88150ee5274a230219c35f/unlocking digital competition f
urman review web.pdf; Stigler Ctr. for the Study of the Economy and the State, The University of Chicago 
Booth School of Business, Stigler Committee on Digital Platforms: Final Report (2019), 
https://www.chicagobooth.edu/-/media/research/stigler/pdfs/digital-platforms---committee-report---stigler-
center.pdf; Jacques Crémer, Yves-Alexandre de Montjoye & Heike Schweitzer, European Comm’n, Competition 
policy for the digital era (May 2019), https://op.europa.eu/en/publication-detail/-/publication/21dc175c-
7b76-11e9-9f05-01aa75ed71a1/language-en.  
2 See Coalition for App Fairness, Our Vision for the Future, https://appfairness.org/our-vision/ (last visited 13 
Feb. 2025). 
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• Obligation to allow app developers to communicate directly with their 

users for legitimate business purposes. Mobile app developers must be 
able to communicate directly with consumers about offers, discounts, and 
other features both within an app or through any other channel without any 
restrictions, including fees, by the gatekeeper. 

 
• Prohibition of mandating the use of ancillary services (e.g., in-app 

payment systems) offered by Apple or Google. Mobile app developers must 
be able to offer the payment options of their choice for in-app purchases, 
whether it’s Apple’s or Google’s payment options or a third-party payment 
solution. And when a third-party payment solution is used, the gatekeepers 
must be barred from imposing an excessive or unwarranted fee. 

 
• Obligation to allow access to the app store and operating system features 

on fair, objective, reasonable, and non-discriminatory terms. Developers 
should not be blocked from the platform or discriminated against based on 
a developer’s business model, how it delivers content and services, whether 
it competes in any way with the app store owner, or as retribution. 

 
• Obligation to provide timely access to the same interoperability interfaces 

and technical information made available to Apple’s and Google’s own 
apps. All mobile app developers should have timely access to the same 
interoperability interfaces and technical information that the app store 
owner makes available to its own developers. Gatekeepers cannot reserve 
special privileges for their own internal teams and cannot make gratuitous 
changes to interfaces and raise rivals’ costs. Gatekeepers should provide 
app developers with timely access to data generated by end-users in the 
developers’ app. 

 
• Obligation to implement a fair, transparent, and non-discriminatory app 

review process. Gatekeepers must end arbitrary and unexplained exclusions 
or failures to approve app store content and app updates. 

 
• Prohibition placed on app store and/or operating system providers from 

engaging in self-preferencing of their own apps or services or interfering 
with users’ choice of preferences or defaults. Mobile ecosystem 
gatekeepers should be barred from self-preferencing their own apps or 
services or interfering with users’ choice of preferences or defaults. 

 
• Prohibition of the use of app developers’ data by app store providers to 

compete with the app developer. A developer’s data and other non-public 
business information or intellectual property should not be used by the 
mobile ecosystem gatekeeper to compete with the developer—a practice 
often referred to as sherlocking. 

 
• Obligation to be transparent about the rules and policies applicable to the 

app stores. Apple and Google should provide access to their app stores at 
transparent, fair, and non-discriminatory conditions. 
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