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New Zealand Consumer Survey 2022 Protection

The New Zealand Consumer Survey was conducted in late 2022 to measure consumers' awareness and knowledge of consumer laws, and their trust and
confidence in the consumer regulatory system. It also explores how consumers behave when they experience problems with products and services. This

nationally representative survey collected the views of over 2,000 New Zealanders.
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CONSUMER CONFIDENCE
AWARENESS OF CONSUMER LAWS ISSUES AND CONSUMER ACTIONS IN LAWS TO PROTECT THEM
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ENGAGEMENT WITH DISPUTE RESOLUTION
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