Regional Tourism summary
Wellington RTO

International tourist expenditure in Wellington RTO (total in year ending March 2015 = $480m)
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Monthly average - Wellington RTO == 12 month moving average - Wellington RTO = 12 month moving average - all NZ

Domestic tourist expenditure in Wellington RTO (total in year ending March 2015 = $1,690m)
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International tourist spend in
Wellington RTO compared to all
New Zealand international tourism
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Domestic tourist spend in
Wellington RTO compared to all
New Zealand domestic tourism
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