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NEW ZEALAND CONSUMER SURVEY 2020

The New Zealand Consumer Survey was conducted in late 2020 to understand consumers’ awareness and knowledge of consumer laws, and trust and confidence in the consumer regulatory system. It also explores how
consumers behave when they experience problems with products and services. This nationally representative survey collected the views of over 1,700 New Zealanders.

Consumers are increasingly distrustful of the information provided by
salespeople...
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...but are becoming more likely to seek their own consumer
information and advice

Awareness of consumer laws remains high
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Consumers’ tested knowledge of their rights has increased...
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