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page on the TEIC
Continuation of MBIE’s core dataset continuous improvement programme inclusive of industry input (e.g., IVS, monthly tourism spend) * * * *

MBIE/other existing core datasets with a domestic component — integrated into new landing page

Procure — -
. Domestic Visitor . . o .
Ir:ldz\;ls'ruc::;lsm measures (DVM) design DVM implementation /report * DVM - staged transition from reporting to data releases *
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} New partner initiatives * * *

* Dedicated Domestic Tourism and host community Landing Page on the TEIC
. Forecast consultation . .
Forecasting procurement Forecast implementation Forecast report *
Redesign of Sustainable

Identification of existing data/integration into TEIC Tourism Explorer on the TEIC

Design sustainable tourism New datasets to be integrated into new explorer

measurement framework Capturing regenerative Staged transition from
and metrics (includes tourism ‘measurement’ Procure — priority data gaps Priority 1 design Priority 1implementation Priority 1 report * reporting to data releases
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Draft sustainable and
regenerative tourism
measurement framework —

industry engagement

Community Sentiment
measures procurement

Accommodation Tourism Estimates

TEIC: Tourism Evidence MURPE: Monthly Unique Regional
and Insights Centre Population Estimates

IVS:  International Visitor Survey Where appropriate, all Pou will consider innovation, as well as Maori perspectives/needs and look to provide improved data for Maori/Maori businesses s





